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ARTICLE INFO ABSTRACT 
 The present paper endeavours to understand the phenomenon of entrepreneurial 

intention among young farmers in Kashmiri saffron sector through the 
application of the behavioural model; theory of planned behaviour’s two variables 
attitude towards behaviour and subjective norm and an individual variable 
propensity to take risk. Data sample of 220 second generation saffron farmers 
was collected. After data screening process, descriptive statistics and inferential 
statistics were used to examine the data. Results of hypotheses testing revealed 
that all the factors under study has positive impact entrepreneurial intention 
where subjective norm was found slightly higher than that of attitude towards 
behaviour and propensity to take risk. The results of this study will help in 
understanding the phenomenon of entrepreneurial intention among second 
generation farmers in Kashmiri saffron sector. 
 
Keywords: Entrepreneurship, Entrepreneurial intention, Kashmiri Saffron, 
young farmers. 

 
                                                                                  Introduction: 
 
Entrepreneurship is defined as the discovery, evaluation, and use of chances to introduce new goods, practises, 
services, techniques, markets, processes, and materials (Sabuhilaki, 2016). Entrepreneurship is defined as the 
use of energy to initiate and create a business (Rahmanian et al., 2012). Entrepreneurship refers to the dynamic 
process of producing income, opportunities, and addressing individual needs (Obayelu et al., 2019). 
Entrepreneurship activities may be found in practically every part of the world since it has been identified as a 
determinant or crucial component of economic growth and development (Rudhumbu et al., 2016). 
Entrepreneurship has emerged as a vital career path in both developing and developed countries (Banjoko et 
al., 2020). The provision of entrepreneurial skills and financial chances to jobless people, will limit their 
engagement in unnecessary activity while also opening up commercial prospects and economic growth for the 
people (McDaniel et al., 2021). Unemployment among youth may cause a wide variety of societal evils, and 
jobless people especially youths are vulnerable to a lack of skills, decreased self-esteem, marginalisation, 
destitution, and human resource waste (Agu, 2018). The development of entrepreneurial skills would aid in the 
lowering of the high percentage of unemployment (Bakry et al., 2019) and aid in the national 
Entrepreneurship development among youths in various sectors like agricultural has piqued the interest of 
academics and policymakers (Tariq et al., 2020). Agripreneurs are viewed as the new boosters of growth and 
development, and they play an important role in developing nations (Afolabi, 2015). Agri-entrepreneurship has 
the capacity to address the current challenges of insufficient farm mechanisation and low agricultural 
productivity (Xiaosan, et al.,2021). This entrepreneurial approach not only has the potential to improve 
individuals' living standards, but it also contributes to wealth creation for both entrepreneurs and the larger 
farming community (Muhammad et al., 2020) Furthermore, it contributes significantly to global food security, 
specifically in the under developed and developing countries (Van et al., 2017). On the other hand, lack of 
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entrepreneurial skill set and resources lead to downfall of many sector (Gill, 2017; Majeed, 2018) including the 
Kashmiri saffron sector (Ganaie and Singh, 2019). 
Saffron production has fallen over years, as farmers are demotivated because of the low earnings (Yasmin and 
Nehvi 2013). For this there are many reasons and some of them are farmers lack knowledge on land 
preparation, corm planting, fertiliser, pesticide, and fungicide use, and saffron harvesting, separation, and 
post-harvesting processes (Iqbal et al., 2012). The yield and production in Kashmir are lower than in other 
areas such as Italy, Iran, and Spain (Mir, 2018). There are several entrepreneurship opportunities in Kashmir, 
but Kashmiri youth have acquired a mindset of being employees rather than employers. From the input stage 
to the output stage, each step of the Kashmiri saffron supply chain management comprises of at least one 
business opportunity (Shafi and Mir 2022). 
Considering the saffron sector as an entrepreneurial opportunity in Kashmir can help to revitalise the Kashmiri 
saffron industry and boost the economic strength of the state. Various social, environmental, and cultural 
factors are driving these farmers to seek new sources of income, and many have begun new income-generating 
business activities on existing farms. Contract farming is a business opportunity that can benefit both farmers 
and entrepreneurs in terms of economic development. Furthermore, perceived valuation of financial risk 
management has a positive impact on small business owners' beliefs and, as a result, the performance of their 
businesses (Gill et al., 2018). Establishment of processing and packaging enterprises will greatly aid in the 
creation of a good brand image and value in the national and international markets (Shafi and Mir, 2022). 
Effective marketing of Kashmiri saffron is important and can be accomplished by shortening the distribution 
channel, increasing e-marketing, and expanding distribution and promotion at the global level as a well-
developed brand. All of these measures will boost the efficiency of the Kashmiri saffron sector. 
 

Literature background: 
 
In recent years, entrepreneurship has been recognised as an attractive approach for solving the issue of 
unemployment (Ramar, 2023). Entrepreneurship provides a significant avenue for youth to achieve financial 
and economic independence through innovation, creativity and the pursuit of new business opportunities 
(Ajzen, 1991). Individuals with access to entrepreneurial opportunities, have confidence in their abilities, 
cultivate personal relationships or networks with established entrepreneurs, and invest as business angels in 
others' businesses are more likely to become entrepreneurs. Despite entrepreneurship's demonstrated ability 
to promote job creation, foster development of human resources, and improve consumer well-being, research 
has revealed that only a small percentage of people pursue entrepreneurial endeavours (Khan & Magd, 2022).  
There is substantial potential for agricultural entrepreneurship to drive economic development by creating job 
opportunities directly and indirectly (Mujuru, 2014; Rajaei et al., 2011). 
Entrepreneurship is widely recognised as a critical component in addressing the challenges and rapid shift that 
have emerged in the past few decades in agriculture and the food industry (Gellynck et al., 2015). This 
importance is heightened by the need for agricultural and food enterprises to adapt to challenges such as 
changing food safety trends, changing consumer preferences, and advances in biotechnology and sustainability 
(Dias et al., 2019; Lans et al., 2020). 
Agricultural entrepreneurship has grown significantly in the Kashmir region (Baba et al., 2014), especially in 
sectors like dairy, cattle feed, and floriculture. Saffron cultivation, on the other hand, is primarily perceived as 
a farming activity, with youth viewing it as a simple buying and selling venture rather than a full-fledged 
business opportunity (Shafi and Mir, 2022). 
Saffron farming is quite expensive since it takes 150,000 saffron flowers to create 1 kilogramme of saffron, and 
the entire production is done manually (Heidarbeigi et al., 2015). Saffron is tainted by the addition of liquids 
such as honey, glycerine, and oil, as well as dried animal fibres (Rios et al., 1996).  Moreover the main challenges 
including lack of a suitable saffron product in the global market, no suitable packaging of saffron, traditional 
saffron cultivation and processing, insufficient promotional and marketing for the global market, lower yield 
for saffron growers, a lack of information in the international market about saffron adulteration, price 
fluctuation in the international market, a lack of effective export training, and insufficient government policies 
and regulations (Pezeshkirad and Feali, 2010). The Kashmiri saffron business is also concerned about poor 
marketing. Because Kashmiri saffron marketing is concentrated in the hands of a few dealers, farmers cannot 
directly sell their crop because they cannot store, grade, and pack the product on an individual basis. Kashmiri 
saffron sector is labours job (Sharma, et al., 2022). 
Kashmir has a high unemployment rate, which primarily affects its rural youth population. Notably, the 
agriculture sector in Kashmir, specifically saffron cultivation, is experiencing a lack of entrepreneurial intent 
among its young population (Shafi and Mir, 2022). Individual competence is closely linked to the concept of 
entrepreneurial intent, which denotes an individual's willingness to embark on entrepreneurial endeavours. 
In the context of saffron sector, young Kashmiris' attitudes are crucial in shaping their intentions. 
Unfortunately, saffron cultivation is frequently viewed negatively by Kashmiri youth, owing to societal 
pressures and personal experiences that have cultivated an unfavourable perception of the saffron farming 
business (Shafi and Mir, 2022). According to researchers, increased private investment and the cultivation of 
entrepreneurial intent can greatly benefit the agriculture sector's sustainable growth and commercialization 
(Alizadeh et al., 2017). 
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Entrepreneurial intention, an important component of individual competency, can be defined as an individual's 
first step before setting up of a business, that includes activities related to business creation, production, and 
initial sales (Omidi et al., 2016). Behavioural intentions, as defined by social psychologists, provide robust 
models that have significant predictive value for a wide range of behaviours, as well as a theoretical framework 
for understanding the underlying processes that drive intentional behaviour. 
The intention is essentially an acknowledgment of a representational relationship, as defined in the theory of 
planned behaviour 
planned behavior (TBP), between cognitive and conative behaviour of persons' preparedness to do a specific a
ct. TBP may be used as a foundation for analysing entrepreneurial aspirations. According to (van, et al. 2008), 
in order to explore the intents of entrepreneurs in depth, TPB is necessary, where the intention is seen as a 
product of attitudes, perceived behaviour control, and subjectif norms. (Ajzen 1991) addresses three 
motivational factors that influence behaviour: behavioural control (perception of the ease or difficulty in 
realising one's interest in becoming an entrepreneur); attitude in relation to behaviour (degree to which a 
positive or negative personal evaluation of the fact of being an entrepreneur is presented): and the impression 
of societal norms (which assesses the perceived social pressure to engage in or refrain from engaging in 
entrepreneurial behaviour we have used a psychological trait  in this study that is  propensity to take risk, 
which is defined as an individual's proclivity to become involved in a risky event, and entrepreneurship is one 
of those risky events. Individuals with a high risk-taking proclivity had a stronger desire to engage in 
entrepreneurship, according to empirical findings (Hmieleski and Corbett, 2006). 
As a result, the current study was designed to examine entrepreneurial intention among the second-generation 
farmers of Kashmiri saffron sector. 
 

Research gap: 
 
Entrepreneurial intentions among young farmers are vital for the revival of the Kashmiri saffron industry, 
which could as well serve as a catalyst for the economic growth of the region (Shafi and Mir, 2022). As 
researchers and policymakers seek practical strategies to encourage youth entrepreneurial behaviour, it is vital 
to identify the socioeconomic determinants influencing these intentions. While previous research has 
extensively examined the Kashmiri saffron economics (Sharma et al., 2012; Hamid et al., 2017), production 
(Nehvi et al., 2006; Ali and Hakim, 2017; Menia et al., 2018), and post-GI tag benefits (Saqib, 2015), a 
significant research gap exists regarding the entrepreneurial intentions of young farmers in this context. 
Despite extensive research on entrepreneurial intentions in a variety of sectors, including agriculture (Ridha 
and Wahyu, 2017; Novanda et al., 2020), students (Barba et al., 2022), and the general youth population 
(Walker et al., 2020) a dedicated investigation into the entrepreneurial intentions of young farmers in this field 
remains conspicuously absent. This study employs the Theory of Planned Behaviour, a framework widely used 
by previous researchers (Krueger and Carsrud, 1993; Van et al., 2008; Kautonen et al., 2015; Valencia et al., 
2020) to fill this gap. Some qualitative interviews were held with a sample from targeted population.  
Researcher fount that the population under study has a raw understanding of perceived behavioural control 
and has a good understanding of what propensity to take risk means. Therefore, instead of using perceived 
behavioural control, this study focuses on propensity to take risk as a determinant of entrepreneurial 
intentions. 
 

Research model: 
 
Intentions successfully predict behaviour, and attitudes successfully predict intentions, according to meta-
analyses (Kim & Hunter, 1993). Researchers have identified a model for entrepreneurship, particularly for the 
employment of young, using socio cognitive models and theories (Sharma & Madan, 2014). Intention is 
required for entrepreneurship and certain behaviours after the startup phase (Linan, 2005). The current study 
is based on a common behavioural model, the theory of planned behaviour’s TPB; (Ajzen, 1991), two variables 
attitude towards behaviour and subjective norm and a psychological variable named propensity to take risk. 
 
 
 
 
 
 
 
 
 
 

FIG 1.  Research model 
 
This variable attitude toward behaviour, according to (Zampetakis et al., 2013 and Devi et al., 2015), is a 
significantly determinant in a young entrepreneur's inclination to enter the agriculture industry. Within the 
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TPB, the attitude toward the behaviour is defined as the individual's assessment of the conduct in issue (Ajzen 
1991). Scholars have essentially approached entrepreneurial attitudes in two ways. To begin, entrepreneurial 
attitude refers to a person's feelings, thoughts, and cognition toward entrepreneurship. This factor affects an 
individual’s perspective about setting up a business. Attitude affects the intention to undertake an 
entrepreneurial venture (Veciana et al., 2005).  Individual’s attitudes towards specific habits or actions, such 
as entrepreneurship, are manifested by their attitudes (Al-Jubari, 2019). These attitudes can be positive or 
negative, and they have a significant impact on a person’s level of involvement in agro-entrepreneurship (Miriti, 
2020). Young Africans have a favourable attitude towards agro-entrepreneurship, with a strong desire to 
pursue it as a viable career option (Zakaria et al., 2014). A positive attitude among people is found to be an 
important factor in increasing their desire to engage in entrepreneurship (Ambad et al., 2016). Empirical 
research has consistently shown that a individual’s attitude towards entrepreneurship has the greatest 
influence on their desire to become an entrepreneur (Al-Jubari, 2019; Ambad et al., 2016; Hamiruzzaman et 
al., 2020).  As a result, the following hypothesis is proposed in this study: 
H1; there is a significant impact of attitude towards behaviour on entrepreneurial intention of second-
generation farmers of Kashmiri saffron sector 
Subjective norms are an individual's personal perceptions of how their immediate social circle, which includes 
parents, relatives, and neighbours, will react to their participation or non-participation in a particular 
behaviour, such as entrepreneurship (Al-Jubari, 2019). The subjective norm refers to perceived societal 
pressures that guide individuals towards more socially acceptable behaviours (Kim-Soon et al., 2016). People's 
proclivity to conform to certain behaviours is heavily influenced by social pressure. Students' confidence in 
pursuing entrepreneurship tends to increase when they receive strong support from their family and relatives 
(Ambad et al., 2016). As a result, students may actively seek guidance and encouragement from those in their 
social sphere, and these influences may have an impact on their entrepreneurial participation decisions (Al-
Jubari, 2019). There will be more social support of entrepreneurs, and a higher and stronger entrepreneurial 
intention will develop. This increases the possibility that individual will intend to create a new business (Al-
Harrasi, et al., 2014). The general public's acceptance of agriculture as a socially acceptable norm reflects the 
increasing popularity of agro-entrepreneurship among young people (Morris et al., 2017). According to 
empirical research, the subjective norm has a significant and positive influence on the intentions of young 
entrepreneurs (Al-Jubari, 2019; Ridha et al., 2017). As a result of the preceding discussion, the following 
hypothesis is developed: 
H2; there is a significant impact of subjective norm on entrepreneurial intention of second-generation 
farmers of Kashmiri saffron sector 
In our study we have also used a psychological factor, propensity to take risk as factor to determine the 
entrepreneurial intention of the young farmers. 
Propensity to Accept the Risk was described by (van and Verheul 2004) alludes to "acceptation of risk while 
engaging in an activity and thus connected to the likelihood of success of any activity being less than 100 
percent". Risk, as defined by (Al-Mamary and Alshallaqi, 2022), is the individual's perception of the likelihood 
of systemic failure, potential loss, or any unfavourable natural event that may occur during an activity or work 
experience. The tendency to take risks influences one's attitude towards the intention to engage in 
entrepreneurship significantly (Raghuvanshi, et al., 2017). As a result, many people may be hesitant to pursue 
entrepreneurship success, owing to the inherent risks associated with operating in the entrepreneurial sector 
of the economy [Al-Mamary and Alshallaqi, 2022]. According to (Al-Mamary and Alshallaqi, 2022), there is a 
strong link between risk-taking and the desire to become an entrepreneur. A successful entrepreneur must 
navigate the uncertainties and risks inherent in the business environment. They are known for their ability to 
think creatively and take calculated risks when introducing new products or services to the market (Hmieleski, 
and Corbett, 2006). Entrepreneurs are frequently driven to take calculated risks in order to maximise profits. 
As a result, individuals with a higher risk-taking proclivity have a better chance of achieving success in 
entrepreneurship (Tu, et al., 2021).  According to (Al-Nashmi, 2017), entrepreneurs are more likely to embrace 
risk and operate in situations characterised by ambiguity. Several studies, including (Al-Mamary and 
Alshallaqi, 2022), have found that risk-taking has a positive effect on entrepreneurial intent. According to Al-
Nashmi, 2017, the potential to become an entrepreneur, willingness to take risks, and desire to start a business 
all play a role in shaping entrepreneurial intention. Individuals with a high-risk tolerance are generally more 
motivated to pursue entrepreneurship, whereas those with a low risk proclivity are frequently less motivated 
(Hamdan, 2013). Given these arguments, it is reasonable to propose: 
H3; there is a significant impact of propensity to take risk on entrepreneurial intention of second-generation 
farmers of Kashmiri saffron sector 
 

Methodology: 
 
The current study is an exploratory study on entrepreneurial intention of young farmers of Kashmiri saffron 
sector in March-June 2023. The area under study is district Pulwama and Badgam of Kashmir valley as it’s the 
only state producing saffron in India and ranks 3rd world wide (Rather et al., 2022) and besides this more 
30000 families are directly associated with the cultivation of saffron in these two districts (Shafi and Mir, 
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2022). The desire to analyse entrepreneurship characteristics and factors affecting the intentions becomes the 
primary reason of this study. 
The study employs a structured questionnaire as a research tool to elicit diverse responses from second-
generation farmers of Kashmiri saffron sector. Structured Questionnaires was distributed among the 
household in the area under study. Based on previous literature, Structured Questionnaire has been modified 
to fit in the requirement of the study from (Linán and Chen 2009; Mwiya, 2014; and Kolvereid, 1996). The first 
part structured questionnaire consists of 5 demographic variables, evaluated on a dichotomous scale and the 
second part consists of 14 statements, evaluated on a 5-point Likert scale ranging from 1 "strongly disagree" to 
5 "strongly agree" was adopted for the study. 
Data was collected using random sample method form a sample of 220 second-generation saffron farmers. 182 
responses were observed complete and 38 response were dropped for the reason of having incomplete 
information. The structured questionnaire was first tested for reliability in a pilot study. In the beginning, 
60 responses were gathered and tested for internal consistency; a value of > 0.70 confirmed but some of the 
item did not get loaded on the factor therefore we omitted and reliability was ascertained for future data 
collection. 

Results and Analysis: 
 
Descriptive analysis of respondents: 
Survey profile of this research ranged in age from 15 to 40 years. Respondents in the age group of 21 and 25 
had a higher proportion of 39.2 percent than that of others. The proportion of male respondents is 52.5 percent, 
while female respondents are 47.5 percent. On the basis of nativity, majority of respondents were from rural 
areas and accounted for 94.5 percent, this criterion implies that rural respondents prevail in the research region 
since the majority of respondents were from rural areas. The number of married respondents is around 32.7 
percent, but the proportion of single respondents is about 65.4 percent. The income of respondents was also 
considered, and it was shown that low-income respondents with a percentage of 47.5 dominated the higher 
income group with a percentage of 3.3 because the major number of respondents belonged to the student 
category. 
 
Measurement, reliability, and validity tests 
We used IBM SPSS Statistics 22.0 with varimax rotation to perform a principal component analysis to extract 
statistically significant factors based on correlation. Cronbach's alpha is 0.734, and the Kaiser-Meyer-Olkin 
(KMO) level of sampling adequacy is 0.735, both of which are higher than the 0.70 threshold proposed by 
(Demo et al., 2012; Hair et al., 1998 and Hair et al., 2006). Furthermore, (Demo et al., 2012 and Nunnally 1978) 
show that loadings between 0.60 and 0.70 are good, but loadings above 0.70 are excellent. 
 

Table I. convergent validity results of scale items 
Constructs Items code Factor Loadings Cronbach’s alpha 
Attitude towards Behaviour AB1 0.691 0.909 

AB2 0.737 
AB3 0.760 

Subjective Norms SN1 0.779 0.981 
SN2 0.805 
SN3 0.752 
SN4 0.757 

Prosperity Task Risk PTR1 0.762 0.792 
PTR2 0.859 
PTR3 0.785 

Entrepreneurial Intentions EI1 0.852 0.796 
EI2 0.861 
EI3 0.850 
EI4 0.761 

 
The first-order CFA was performed using AMOS 20.0, and the indices show good model fitness. Table 2 shows 
the EFA and CFA loadings, as well as the Cronbach's alpha, composite reliability, and average variance 
extracted (AVE) values. The chi-square minimum (CMIN)/degree of freedom (dF) value is 1184.864/612 = 
1.936, which is within the acceptable range of 3:1 (Bagozzi & Yi, 1988). This model fits well, with a root mean 
square error of approximation (RMSEA) of 0.048 which is <0.08 and SRMR (Standardized root mean square 
residual) of 0.0422 (Byrne, 2013; Bentler & Bonett, 1980). It also has additional parameters of maximum fit 
confirmation (implicit fit measures, as measured by (Hair et al., 2010, and Bagozzi and Yi, 1988), such as 
comparative fit index (CFI) = 0.938, Tucker Lewis index (TLI) = 0.932. 
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Structural model 
Three indices (factor loadings, AVE, and CR) were considered to access convergent validity as shown in Table 
II (Fornell and Larcker, 1981; Hair et al., 2006) recommended a factor loading threshold of 0.50, an AVE of 
0.50, and a composite reliability (CR) of 0.70 for each construct. According to the findings, the proposed model 
had adequate reliability and validity. Discriminant validity could be demonstrated when the AVE of each 
construct exceeded its squared correlation estimate (Hair et al., 2006; Fornell & Larcker, 1981) which further 
validates the model. 
 

Table II. Convergent and discriminant validity 
 CR AVE ATB SN PTR EI 
ATB 0.912 0.521 0.745    
SN 0.921 0.532 0.521 0.824   
PTR 0.978 0.666 0.587 0.53 0.751  
EI 0.892 0.540 0561 0.523 0.475 0.729 

 
Hypothesis testing 
The path analysis was used to test the relationship between independent and dependent variables, as proposed 
by the conceptual model. 

 
fig. II: Standardized loading factor diagram 

 
The results obtained using AMOS 20.0 show an acceptable model fit for the structural model with a value of 
Chi-square (CMIN/dF; 170.250/101 = 1.686), fit index baseline comparisons (TLI = 0.932, CFI = 0. 938); 
parsimony-adjusted measures (RMSEA = 0.056, SRMR= 0.0422). 
 

Table III. Results of Hypothesis 
Path Estimate S.E. C.R. P Hypothesis 
EI <--- ATB .335 .051 6.516 *** H1 supported 
EI <--- SN .370 .063 5.878 *** H2 supported 
EI <--- PTR .369 .086 4.312 *** H3 supported 

 
Acceptance of attitude towards behaviour (ATB) has a significant impact on final intention (EI), according to 
the results of the relationship between constructs, as shown in Table III (= 0.335; p 0.01). Similarly, the 
subjective norm (SN) has a significant impact on the entrepreneurial intention (EI) (= 0.370; p 0.01). 
Furthermore, propensity to take risk plays a dominant role and has a significant impact entrepreneurial 
intention (EI) (= 0.369; p 0.01). Hypotheses H1, H2, and H3 are proven based on the test results. 
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DISCUSSION: 
 
The majority of the studies are in agreement with this study. According to (Zampetakis et al., 2013 and Devi et 
al., 2015; Al-Mamary, et al., 2020), the variable attitude towards behaviour influences a young entrepreneur's 
intention to enter the agricultural sector. Similarly, (Adebayo and Kavoos, 2016) proposed that African youth 
entrepreneurship has a positive attitude that is active and ready to take risks and stand alone. Similarly, 
(Mahmoud, 2014) proposed that attitude is the most influential factor influencing entrepreneurship intentions 
among Nigerian students at Utara Malaysia University. The attitude factor influences the intentions of young 
entrepreneurs in the Chinese agricultural sector (Devi, et al., 2015). 
As demonstrate by (Shiri et al., 2017) that the second factor by stating that subjective norm affected young 
entrepreneurs with an agricultural educational background. A similar study conducted in Indonesia by 
(Arisandi, 2016) found that subjective norm factors influence the entrepreneurial intentions of Bogor 
Agricultural University (IPB) Graduate students in the agricultural sector. Entrepreneurial intention was found 
to be positively correlated with extraversion, openness, and support from those in one's immediate 
surroundings, all of which are components of the subjective norm factor (Ismail et al., 2009). 
In the way of creating a new venture, entrepreneurs generally take risk and fear failure. In case the venture 
turns out to be successful, entrepreneurs get a feeling of achievement, independence and gain wealth.  
Propensity to take risk has positive impact among the young entrepreneur's inclination to enter the agriculture 
industry (Lone, & Baba, 2023). Despite the fact that risk taking ability is consider as a factor of EI (Crane, 
2014). Many studies have suggested that small entrepreneurs have negative attitude towards risk taking ability 
and do not consider themselves as risk takers (Davidson, 1989; Baron, 1998) nor they consider themselves 
different from other groups in risk taking ability tests (Brockhaus, 1980). Many studies have depicted that the 
reason behind the negative attitude of many persons towards their risk-taking ability is because of their low 
knowledge related to the fact of what it takes to be an entrepreneur (Dinis et al, 2013). 
 

Conclusion: 
 
According to the findings of this cross-sectional study, young farmers exhibit high levels of entrepreneurial 
qualities such as attitude towards behaviour, subjective norm and propensity to take risk. First, it has been 
discovered that personal attitude has a moderate impact on young farmers intention to become entrepreneurs. 
As a result, the greater the young farmers ' attitude towards entrepreneurship, the more is the entrepreneurial 
intention. In this study, personal attitude refers to young farmers perceptions of the benefits, satisfaction, and 
attractiveness of entrepreneurship. This study's findings are similar to those of (Sa’adin, Ahmad, 2021) study 
in Malaysia. Perceived relational support is found to have an important effect on the desire to start a business. 
In other words, the greater their support from families, friends, relatives, and the people around them, the 
higher their entrepreneurial intention. According to the literature, the role of friends, family, peers and role 
models is important in influencing decisions to become an entrepreneur (Nanda and Sorensen, 2006; Yurtkoru 
et al., 2014; Zapkau et al., 2015). The young farmers, propensity to take risk was found to have a major effect 
on entrepreneurial intention. As a result, if young generation has a believe it is easier to become an 
entrepreneur, it will motivate them to do so. This discovery is similar to that of (Popescu, et al.,2016). The 
study's main contribution is empirical evidence of the factors influencing young farmers' intentions to become 
entrepreneurs in Kashmiri saffron sector. This is because, in the future, the second-generation farmers or the 
young farmers will be a significant source of nascent entrepreneurship in the sector. 
 

Recommendation: 
 
This study's recommendations are based on the most likely causes of moderate entrepreneur intention in the 
Kashmiri saffron industry and its downfall in terms of value and quantity (Mir, 2018). This study demonstrates 
that second generation farmers of Kashmir saffron sector have entrepreneurial ambitions, but that there is a 
need to attract their intentions. Main target of entrepreneur’s intention growth is internal of the young farmers. 
As a result, their own motivation, work ambitiousness and risk-taking abilities should be kept high but keep in 
mind the external factors have shown a higher impact on the entrepreneurial intention of the young farmers 
than attitude towards behaviour and risk-taking propensity therefore the involvement of the company team, 
family, parent, friend, and business consultant (supervisor) is critical in determining the objective. Increasing 
consultant seminars and relying on consultants to aid young farmer. There is a need to develop a system that 
can work for the said cause. An incentive-based business consultant who work hours to get higher in line with 
the increasing of entrepreneurship’s intention in kashmiri saffron sector should be employed. 
Furthermore, this also be done by publishing and broadcasting interviews with successful entrepreneurs, the 
media may play a significant role in promoting entrepreneurship. Also, the government must play a critical role 
in encouraging student entrepreneurship by enacting rules that provide students easy access to the initial cash 
needed to begin and manage their businesses. As a result, governments should hold commercial and 
microfinance banks accountable for extending loans to freshly young farmers. Moreover, governments should 
build the legal framework so that new firms may be provided greater and more protection. Because of the well-
known importance of entrepreneurship in society, it is further advocated that entrepreneurship be taught to all 
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students to some extent. In this regard, colleges and higher education institutions should listen to students and 
other stakeholders when developing curricula in the future. 
 

Limitations of this Study: 
 
There are few limitations to consider when evaluating the findings of this study. The model used in this study 
only incorporated a subset of behavioural characteristics and a single psychological variable. Other 
characteristics, including as psychological and contextual factors, may be utilised to assess their influence on 
young farmers entrepreneurial inclinations. Second, the structure of this study is cross-sectional. Moreover, a 
longitudinal research is essential since intentions might change over time. As a result, a longitudinal research 
should be a viable choice for determining the real effects of relevant elements over time. 
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Annexure: 

 
Latent variables and questions Strongly 

Agree 
Agree Neutral Disagree Strongly 

Disagree 
X1. Attitude toward the behaviour:      
1. Being a saffron entrepreneur would give me 

great satisfaction. (Satisfaction) 
1 2 3 4 5 

2. Being a saffron entrepreneur implies more 
advantages than disadvantages to me. 
(Advantages) 

1 2 3 4 5 

3. A career as a saffron entrepreneur is totally 
attractive to me. (Attraction). 

1 2 3 4 5 

4. If I had the opportunity and resources, I would 
like start a new venture in Kashmiri saffron 
sector. (Opportunity) 

1 2 3 4 5 

X2. Subjective norm:      
1. My friends would approve a decision to start a 

business in Kashmiri saffron sector. (Friends 
desire for Self-Employment) 

1 2 3 4 5 

2. My immediate family would approve the 
decision to start a business in Kashmiri saffron 
sector. (Family desire for Self-Employment) 

1 2 3 4 5 

3. Confidence of the family can help in starting a 
new business in Kashmiri saffron sector. 
(Family confidence) 

1 2 3 4 5 

4. The support of friends can trigger a new 
business venture in the supply chain of Kashmiri 
saffron sector. (Friends support) 

1 2 3 4 5 

X3. Propensity to take risk:      
1. I like trying new things 1 2 3 4 5 
2. When I am about to do something, I really 

dislike the idea that I do not know what is going 
to happen 

1 2 3 4 5 

3. I have taken a risk in the last six months 1 2 3 4 5 
y. Entrepreneurial intention:      
1. I am ready to do anything to be an entrepreneur. 

(Readiness) 
1 2 3 4 5 

2. I will be able to achieve all of my entrepreneurial 
goals that I have set for myself. (Professional 
Goal) 

1 2 3 4 5 

3. I will make every effort to start and run my own 
business. (Effort) 

1 2 3 4 5 

4. I am determined to set up a firm in the future. 
(Determination) 

1 2 3 4 5 

 


