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ABSTRACT

This chepter aims to present a generathonal perspective of consurnption by proposing thet individuals seek out
corsumption choices 25 @ meens of exprassing thelr generational values related to consumption. The chapter
combires the concepts of sodal Identity theary and generational cohort theories, 10 assert that consumers opt
for certaln consumption dhoices when they find psychological significance about their generation. The

foundation of this chapter lies in the sodal identity theory, which conceptuglizes generation as a8 socksl group
thet arants identt,
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